CONCEPT:

DESIGN:

Every project, whatever the level of its
complexity, springs from the seed of a single,
overriding communication objective. That
objective, that message, must be clear, from
the project’s inception all the way through to
the development of the text and visuals that
are generated from, and in turn themselves
generate, that message.

For any message to be communicated
effectively, there must be a marriage between
the words and the images that surround and
spring from those words. It is in the Design of a
piece that the Ethos and Logos, the senses, the
emotions and intellect come together to discuss
the idea at hand in a compelling, lively and
coherent conversation. A dialogue that speaks
from, and to, the heart, the mind and the senses.
Whether it is a logo, a brochure, an advertising
campaign, a poster, a fund-raising vehicle or a
web site, the key to being seen and remembered
is simplicity and integrity of design.

WORDSMITH’s strength is our ability to see
the big picture of your project, and conceive
and shape the words and images that
communicate that all important Single
Overriding Communications Objective.

WRITING:
Engaging—inviting the reader, even as they
swim in the sea of competitive distractions.
Evocative—Playfully capturing not only the
attention, but, through combinations of poetic
And narrative technique, accessing the
imagination of the reader.
Effective—reaching the reader where they are,
leading and encouraging them to journey
through the project to the destination point of a
simple “Yes—I see the point of this thing, and I
want to do something about it.”
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Where the ideal meets the real. WORDSMITH
bridges the worlds of traditional and digital
design with full capacity in building and
preparation of digital files for web use and print
production. WORDSMITH takes pride in its
close affiliation with the very best of vendors to
bring projects from our drawing table to your
board table. As important as is the marriage
between word and art, so is the connection
between the project manager and outside
vendors who ultimately put the product on paper.
WORDSMITH is that connection. WORDSMITH
is your connection.
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